
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 
Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
7 California Franchise Areas 

To: Chief, Media Bureau 

) 
) 
) 
) 
) 
) 

CSRNo. 

PETITION FOR SPECIAL RELIEF 

----

Comcast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 of the Commission's rules,1 requests that the 

Commission find that Comcast faces "effective competition" in 7 California franchise areas (the 

"Franchise Areas,,).2 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition.3 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis.4 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation.5 

1 47 C.F.R. §§ 76.7 and 76.907. 

2 See Exhibit 1. 

3 47 U.S.~. § 543(a)(2); 47 C.F.R. § 76.905(a). 

447 C.F.R. § 76.907. 

5 See Implementation o/Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Rcd. 5631, 5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623(1)(I)(B) of the Act and 

Section 76.905(b)(2) of the Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area. 6 

As demonstrated below, the Competing Provider Test is satisfied in 6 of the 7 Franchise 

Areas - Chico, Corning, Gridley, Orland, Oroville, and Paradise -- because two unaffiliated 

MVPDs serve over 50 percent of the Franchise Areas' households with comparable 

programming and the reported penetration rate for DBS providers exceeds the 15 percent 

threshold in the Franchise Areas. 

In addition, under the "low penetration" test set forth in Section 623(1)(1)(A) of the Act 

and Section 76.905(b)(1) of the Commission's rules (the "Low Penetration Test"), a cable 

system serving less than 30 percent of the subscribers in a particular franchise area shall be 

deemed subject to effective competition and exempt from rate regulation in that community.7 

Comcast satisfies the Low Penetration Test in the Willows Franchise Area. As shown below, the 

reported penetration level for Comcast is 4.00 percent in this Franchise Area. 

I. THE COMPETING PROVIDER TEST IS SATISFIED IN 6 OF THE 
FRANCHISE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in each of the Franchise Areas. 

6 47 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 

7 See 47 U.S.C. § 543(l)(1)(A) and 47 C.F.R. § 76.905(b)(1). 
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A. More Than Two Unaffiliated MVPDs Offer Programming Comparable 
to Com cast to Over 50 Percent of the Households in the Franchise Areas. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors ... ,,8 This 

requirement is easily satisfied, because the two major direct broadcast satellite providers 

(DirecTV, Inc. and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and 

"offer" programming that is comparable to Comcast to more than 50 percent of the households in 

Comcast's Franchise Areas. 

Service of an MVPD will be deemed "offered" when it is both technically and actually 

available.9 The Commission has determined that DBS service is presumed to be "technically 

available" throughout the country due to its nationwide satellite footprint. 10 Comcast's Franchise 

Areas are well within the satellite footprint of DirecTV and Dish Network. Thus, both DirecTV 

and Dish Network are "technically available" in the Franchise Areas. 

DBS service is presumed to be "actually available" if households in a franchise area are 

made "reasonably aware" that the service is available. I I The Commission has stated that "a party 

may use evidence of penetration rates in the franchise area (the second prong of the competing 

provider test ... ) coupled with the Ubiquity ofDBS services to show that consumers are 

8 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 of the Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 

9 Rate Order ~ 29. 

10 See MediaOne of Georgia, Inc; Petitionfor Revocation of the Certification ofGwinnett 
County, Georgia, 12 FCC Rcd. 19406, ~ 5 n.16 (1997) (citing Rate Order, at 5660-5661). 

11 See Rate Order ~ 32 (citations omitted). See also Charter Communications, LLC d/b/a 
Charter Communications Petition for Determination of Effective Competition in Fourteen North 
Carolina Communities, et aI, 19 FCC Rcd. 7003, ~ 4 (2004). 
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reasonably aware of the availability ofDBS service.,,12 The same reasoning applies here. 

DirecTV and Dish Network are among the largest MVPDs in the nation. \3 With approximately 

33.8 million subscribers nationwide/4 comprising over 33 percent of all MVPD subscribers, I 5 

ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Areas, it is 

clear that consumers in the Franchise Areas are "reasonably" aware of the availability ofDBS 

competitors. 16 Accordingly, both DirecTV and Dish Network are presumed to be "actually 

12 Comcast Cable Communications, LLC Petition for Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Rcd. 9595, ~ 5 (2008), citing Mediacom Illinois LLC et 
al., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise 
Areas in Illinois and Michigan, 21 FCC Rcd. 1175 (2006) ("Comcast - Various Michigan 
Communities"). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition for Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Rcd. 4390, ~ 6 (2007) ("Over more than ten 
years, we have made hundreds of findings that households in particular franchise areas are 
reasonably aware that they may purchase DBS services based on localized evidence. These 
accumulated showings anl0unt to substantial evidence that households in all franchise areas are 
reasonably aware that they may purchase DBS services. In at least one earlier reported decision, 
we found households in a franchise area to be reasonably aware that they may purchase DBS 
service solely based on evidence of DBS's nationwide growth and local subscriptions, without 
reference to advertising or other promotion.") ("Bright House Nenvorks - Florida"). 

\3 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery 
of Video Programming, MB Docket No. 06-189, FCC 07-206, ~ 76 (reI. Jan. 16,2009). 

14 See Press Release, DirecTV Inc., DirecTV Announces Fourth Quarter and Full Year 2011 
Results (Feb. 16,2012) (reporting that, as of December 31, 2011, DirecTV (US) had 19.9 million 
subscribers), available at http://investor.direotv.com/releasedetaiJ.ofm?ReleaseID=649162; See 
Press Release, Dish Network, Dish Network Reports Fourth Quarter and Year End 2011 
Financial Results (Feb. 23, 2012) (reporting that, as of December 31, 2011, Dish Network had 
approximately 13.97 million subscribers), , available at http://press.dishnetwork.comlpress
releases/dish-network-reports-fourU1-quarter-and-year-end-2-nasdaq-dish-0855001. 

15 Georg Szalai, Pay TV Operators Added 300,000 Subscribers in Fourth Quarter, The 
Hollywood Reporter, March 19,2012 (citing SNL Kagan report of 100.31 million video 
subscribers by the end of 2011), available at http://www.hollywoodreporter.comlnews/pay-tv
operators-added-subscribers-fowth-quarter-snl-kagan-showtime- tarz-hbo-301624. 

16 See, e.g., Comcast - Various Michigan Communities ~ 5; Bright House Networks - Florida ~ 
6. 
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available" in the Franchise Areas, and are offered to over 50 percent of the households in the 

Franchise Areas. 

The Competing Provider Test also requires that the programming offered by the 

competing provider must be "comparable" to the programming offered by the cable operator. 17 

The Commission's rules define comparable programming as "at least 12 channels of video 

programming, including at least one channel of non broadcast service programming.,,18 The 

Commission has repeatedly recognized that the DBS Providers offer comparable programming 

under the Commission's Competing Provider Test. 19 Each of the DBS Providers offer well over 

100 video channels, most of which are non-broadcast services.2o And, as shown in the attached 

channel line-ups, Comcast's programming service offerings in the Franchise Areas are 

substantially similar to the DBS Providers' programming services.21 

Test. 

Based on the above facts, Comcast has satisfied the first prong of the Competing Provider 

B. The Competing Providers Serve Greater Than 15 Percent of the 
Households In Comcast's Franchise Areas. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area 

households. 

17 See 47 U.S.C. § 543(l)(l)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 
18 47 C.F.R. § 76.905(g). 

19 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels of video programming, including more than 
one non-broadcast channel."). 

20 See Channel Line-ups of DirecTV and Dish Network, attached hereto as Exhibit 2. 

21 See Comcast Channel Line-ups, attached hereto as Exhibit 3. 
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DBS Providers track their subscribers according to the zip codes where each subscriber 

resides, rather than by political jurisdiction. In this case, Comcast relied on ZIP+4 codes 

associated with each Franchise Area in order to determine the number of DBS subscribers within 

the Franchise Area. The Commission has previously accepted ZIP+4 codes as "reasonable and 

sufficiently reliable for purposes of determining the presence of 

effective competition,,,22 and stated its preference for this approach.23 

To determine the relevant ZIP+4 codes for the Franchise Areas, Comcast contacted 

Media Business Corp. ("MBC," previously known as "SkyTrends"). MBC has developed a 

process to accurately identify the ZIP+4 codes that correspond with the political boundaries of a 

particular community. This process utilizes enhanced mapping software that correlates ZIP+4 

codes with the U.S. Census Department's "block group" level households. The "block group" 

measurement is the most precise Census tool available to measure households within a very 

small geographical area. With this software, MBC was able to identify the ZIP+4 codes that lie 

within the Franchise Areas?4 

Comcast next provided all of the ZIP+4 codes for the Franchise Areas to the Satellite 

Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

22 See Cable One, Inc. Petition/or Determination of Effective Competition in Pocatello, Idaho, 
18 FCC Red. 12792, '118 (2003), quoting Falcon Cable Systems IL a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002). 

23 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Rcd. 12067 (2008). 

24 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 4. 
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numbers reported in the attached Effective Competition Tracking Reports ("ECTR") from SBCA 

reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise 

Areas.25 

Finally, Comcast compared the DBS subscribership figures reported by SBCA on a 

ZIP+4 basis with its own subscribership, and was able to confirm that its own subscribership 

exceeded DBS subscribership in 3 of the 6 communities that qualify for effective competition 

under the Competing Provider Test - Chico, Oroville, and Paradise. Comcast is the largest 

MVPD in these Franchise Areas. 

In the Coming, Gridley, and Orland Franchise Areas, Comcast serves in excess of 15 

percent of the households, while DBS Providers serve 47.57 percent, 49.06 percent, and 53.12 

percent, respectively. The Commission has recognized that where "the subscribership 

penetration for both [the cable operator] and the aggregate DBS information each exceed 15 

percent in the franchise area, the second prong of the competing provider test is satisfied.,,26 

Thus, it is immaterial in this Franchise Area which MVPD is the largest, because both DBS (as 

shown below) and cable readily pass the 15% threshold. 

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent 

threshold in the Franchise Areas, Comcast compared the competing providers' subscribership to 

the most recent U.S. Census occupied household unit figures for the communities.z7 This 

comparison yields the penetration rate for DBS Providers in the Franchise Areas. 

25 See Exhibit 5 (providing total ZIP+4-based DBS subscribership for the Franchise Areas, as 
well as all ZIP+4 data relied on in the Petition). 

26 Charter Communications - Seven Local Franchise Areas In Missouri, 21 FCC Red. 1208, ~ 5 
(2006). 

27 2010 Census Data household data figures are available at http://factfinder.census.gov, the 
relevant pages of which are attached hereto as Exhibit 6. 
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As detailed in Exhibit 7, the subscriber rate for the DBS Providers in the Franchise Areas 

exceeds the 15 percent threshold required under Section 623(1)(1)(B) of the Act. Accordingly, 

Comcast meets the second prong of the Competing Provider Test. 

Because Comcast meets both prongs of the Competing Provider Test in the Chico, 

Coming, Gridley, Orland, Oroville, and Paradise Franchise Areas, it faces effective competition 

in these Franchise Areas. 

II. COMCAST SATISFmS THE LOW PENETRATION TEST IN ONE OF THE 
FRANCHISE AREAS 

In addition to satisfying the Competing Provider Test above, Comcast is entitled to an 

effective competition determination in the Willows Franchise Area, because the Company serves 

less than 30 percent of the local households in this particular Franchise Area. 

Section 623(1)(1)(A) of the Act provides that a cable system will be deemed subject to 

effective competition if "fewer than 30 percent of the households in the franchise area subscribe 

to the cable service of a cable system.,,28 The measurement of subscribers hip under this test 

"will be based on the subscribership of the particular c~ble system in question, and not an 

aggregation of the subscriberships of all cable systems and competitors in the franchise area. ,,29 

To determine whether Comcast subscribership is less than 30 percent in this Franchise 

Area, Comcast compared the Company's subscribership to the U.S. Census household figures for 

the community.30 This comparison yields a Comcast penetration rate of 4.00 percent in the 

Willows Franchise Area.3l 

28 47 U.S.c. § 543(1)(1)(A); 47 C.F.R. § 76.905(b)(1). See also CC Michigan L.L.c. d/b/a 
Comcast Communications, 17 FCC Red. 1513, ~ 2 (2002). 

29 Rate Order ~ 18. 

30 See Exhibit 6. 

31 See Exhibit 8. 
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Comcast has demonstrated that fewer than 30 percent of the households in the Willows 

Franchise Area subscribe to the Company's cable service. Accordingly, Comcast has satisfied 

the criteria for establishing effective competition under 47 C.F.R. § 76.905(b)(1) for this 

Franchise Area. 

CONCLUSION 

Comcast's cable system is subject to effective competition in 6 of the 7 Franchise Areas 

under the Competing Provider Test. The Company is subject to effective competition in one of 

the Franchise Areas under the Low Penetration Test. Based on the evidence presented herein, 

Com cast respectfully requests that the Media Bureau issue an order acknowledging the 

presence of effective competition in each of the 7 California Franchise Areas as of the filing date 

of this Petition. 

May 8,2012 
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Respectfully submitted, 

Com cast Cable Communications, LLC 
on b alf of its subsidiaries and affiliates 

Davis Wright Tremaine, LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorneys 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The below-signed signatory has read the foregoing Petition for Special Relief, and to the 

best of my knowledge, information and belief formed after reasonable inquiry, it is well 

grounded in fact and is wan'anted by existing law or a good faith argument for the extension 

modification or reversal of existing law' and is not interposed for any improper pW'pose. 

By: 

May 8, 2012 
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Respectfully submitted, 

ComcastCable Communications, LLC 
chalf of its subsidiaries and affiliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 

uite 800 
Washington, DC 20006 
(202) 973-4200 

Its Attorney 



DECLARATION OF WARREN FITTING 

I, Warren Fitting, declare, under penalty of perjury that: 

1. I am the Senior Director of Regulatory Accounting for Comeast Cable 
Communications, LLC ("Comeast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Comeast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Ofthe 
Franchise Areas subject to the Competing Provider Test, Comcast is the largest 
multichannel video program provider in the Chico, Oroville and Paradise 
Franchise Areas. In the Coming, Gridley, and Orland Franchise Areas, the 
penetration rate for the competing providers, as well as the penetration rate for 
Comcast, exceeds 15 percent. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belief: 
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EXHIBIT 2 



t'age 1 or L. 

- , - -- - - - - - -- -- . - - ~ - -- -- -- - - - - -- - -- -

r-" PREMIER package 
~ 285+ digital channels 

. . 
Print chanrie~foc 11P-_~ 173m (No locals avaftable) 

3net (HD) 00107 OisneyChanriet(West} 291 
ME I8QI 265 DisneyXD IHQl 292 
ABC Family IHQI 311 Documentary Channel 267 
American Navie Classics IHQJ 254 E! Entertainment 236 
(AMe) 

ESPN !B0 206 
Animal Planet l8Qi282 

ESPN 3D (HD) HQi 106 
Audience Network fBQl 239 

ESP~2 !EQl 209 
86CAmerica 264 

ESPNEWS 18Ql 207 
BYUTY 374 ESPNU l8Q] 208 
Big Ten Network lBQl 610 EWTN 370 
Biography Channel fBQli66 

Enlace Christian 448 
Black Entertainment !BQj 329 Television' 
Television (BET) FUEL TV l8Qj 618 
Bloomberg Television 353 FX l8Qj 248 
Boomerang 29& 

Food Network 00231 
Bravo IBQi 237 

Fox: Business Network f82i 359 
CBS Sports Network 18Qi613 

Fox: Movie Channel 258 
CCTY-9 2053 
CMT IHQI 327 

Fox: News Channel l8Qj 360 

CNBC l8QI 355 
Free Speech TY* 348 

CNBC World 
Fuse 339 

357 
CHN i8Ql 202 

GEM NET (Global 2068 
Expansion Media 

CSPAN 1 350 Network)" 

(SPAN 2 351 GOD TV 365 

Cartoon Network (East) l8QJ 296 GSN, the network for 233 
games 

Cartoon Network (West) 297 Galavision 404 
-Centric 330 GolTV HD English I8Qj 620 
Chiller 257 Golden Eagle 363 
Christian Television 376 Broadcasti ng· 
Network (aN) Golf Channel It!Ql 218 
Church Channel 371 Gospel Music Channel 338 
Cloo 308 Great American Country 326 
Comedy Central I8Ql 249 H2 171 
Cooking- Channel 232 HD Theater !8Qi 281 
CurrentTY 358 HDNet i8Qj 306 
DIY Network 230 HlTN* 438 
Daystar 369 Hallmark Channel !BQl 312 
Discovery-Channel IBQj 278 Headline News 204 
Discovery Fit ft Health 261 History Channel lBQl 269 
Disney Channel (East) !@I 290 Home Ii Garden I8Q! 229 

Television (HGTV) 
Home Shopping Network 240 

Hope· 366 

INSP 364 

ION Television 305 

ION Television West 347 

Independef!t Film 559 
Channel (IFC) 
Investigation Discovery 28S 
(ID) 
Jewelry Television 313 
Jewish Life Television' 366 

Lifetime 00252 

Lifetime Movie Network 253 

LinkTY 375 

Logo 272 

MHz WORLDVlEVr 2183 

MLB Network 00213 

MSNBC !HQJ 356 

MTV 00 331 

MTY2 333 

Military Channel 287 

NASA TY 289 

NBA TV !8QJ 216 

NFL Network !8Ql212. 

NHL Network lBQJ 215 

NRB 378 

Nat GeoWlLD 283 

National Geographic 
Channel 

i8Q1176 

Nick Jr. 301 

Nickelodeon (East) ll:im 299 

Nickelodeon (West) 300 

Nicktoons Network 302 

OWN 279 

OvationTY 274 

Ox:ygen 251 
PBS 0 
PBS Kids Sprout 295 

Planet Green 1HQ1286 

Pursuit Channel 608 

QVC 275 

- - . - _.. . - -

PREr.flm-iS 
SSTARMAX HD East I8'QI 520 Fl.iX ON DEMAND® 1557 MoreMAX !8Ql 517 
@MAXHDEast iEQJ 523 FOX Deportes 624 Outdoor Channel 606 
ActionMAX HD iBQl 519 Rix 557 SHOWTlME IEQJ 545 
Cinernax East !8Ql 515 Fox: Soccer Channel !8Qi 619 SHOWTIME (West) lEQl546 
Cinemax: West l8Ql 516 GolTY 620 SHOWTIMEZ !8Q! 547 
ENCORE (East) !HQ] 535 HBO (East) !l::QJ 501 SHOWTIME Ex:treme !HQJ 549 
ENCORE (West) 536 HBO (West) l!§ 504 SHOWTIME ON DEMAND 1545 
ENCORE Action 541 HBO 2 (East) !BQ) 502 SHOWTIME Showcase IBQj 548 
ENCORE Drama 540 HSO 2 (West) 505 STARZ (East) !BQj 5Z7 
ENCORE Family 542 HBO Comedy HD l8Qj 506 STARZ (West) !8£l 528 

RFDTY 345 
ReelzChannel 238 

SOAPnet 262 

Science Channel ,l8Qj 284 

Shop NBC 3'5 
Speed Channel l8Qj 607 

Spike 1B§1241 

Style 235 

Syfy Channel l8Qi244 

TBS l8Qi247 

TCTNetwork 377 

TNT iBQl245 

TV Guide Network 273 

TV Land 304 
TV One 328 

TeenNick 303 

Tennis Channel iBQJ217 

The Hub 294 

The Learning Channel iEQl280 

The Sportsman Channel 605 

The Word Network 373 

Travel Channel l8QJ277 

Trinity Broadcasting 
Network (TBN) 

3n 

TruTV 246 

Turner Classic Movies 256 
(TCM) 
USA Network i8Ql242 

Univision 402 

VH1 (8Qj 335 

VH1 Classic 337 

Versus !8Ql603 

WE: Women's 260 
Entertainment 
WGN America !!:jlli307 

Weather Channel !8£l362 

World Harvest Television 367 

n3D !8QJ 103 

STARZ® ON DEMAND 1527 

Showtime Beyond HD iE@ 550 

Showtime Nex:t RD l8Qi 551 

Showtime Women HD [ljQj 552 

Sundance Channel 558 
Sundance ON DEMAND 1558 

THE MOVIE CHANNEL ,. 1554 
ON DEIM.'1D 
TMC Xtra HD East !BQ] 556 
TVG - The Interactive 602 
Horseraang Network 
Tne Movie Channel [8Q! 554 
(East) 

http://www.directv.comIDTVAPP/compare/printablePackageChannels.jsp?packageld=960...1117120 11 



DIRECTV Page 2 of2 

- • _._ ~ __ ._ • ~. .r _~T._~_~_~ __ ~ _________ - -.-- ---,----- . -
PREMIUMS 
ENCORE Love 537 HBOFarmly lEast) IB§l 507 STARZ Cinema HD \8QI 531 The NDvie Channel 555 

ENCORE Suspense 539 HBO Family (West) 508 STARr Comedy HD IBQI 526 (West) 
ThrillerMAX HD 00522 

ENCORE Westerns 538 HBO Latino 00 511 STARZ Edge \BQI 529 
WMAXHDEast 1BE1521 

EHCORE® ON DEMAND 1535 HBO Signature 00 503 STARr In Black IBQI 530 

ESPN Classic Sports 614 HBOZoneHO- IHQI 509 STARr Kids 6: Family HD l8QI 525 

REGlONAL SPORT NETWORK3 

Altitude sPorts- 6: Ent. 1BQl681 FS~ :m 686 F5 Sollth Plus (2) ffiMS RbOT SPORTS Rocky 18Q1683 
6&1 FS Clnc1nnatf m 6b1 ~~ ~outhwest t!ml bIb Mountain 
Altitude Sports iBQ]6a2 

663 FS Southwest Plus IEQl 677 
SportSouth ~649 

Alternate 682 F5 Detroit SportSouth Plus 1f@650 
-csN Bay Area i8Ql696 FS Detroit Plus [@664 FSWest 00692 

SportsNet New York 639 JBQJ 639 
CSN Bay Area Alternate IHQ[ 697 FS Ftorida I8QI 654 MASN 640 1HQ164O • 

SportsTime Ohio 662 lEQl662 
697 FS Florida Plus lHQ1 655 MSG Plus 635 fBQI 635 
CSN California lHQ] 698 FSM.~ E@ 671 · Madison Square Garden IHQ! 634 Sun Sports 00653 

CSN California a.lt 699 699 F5 North 1@l668 634 Sun Sports Plus 1BQl656 

CSN Oricago Alt. #2 667 FS Ohio l@I 660 NESN 628 1EQl628 Yankee Ent. It Sports /8QI631 

IEQl 694 (YES) 631 
CSN MidAitantic ALt. 1BQ1643 FS South 00 646 

Prime Ticket 

_CSN MidAtlantic 642 00642 FS South Plus [8Q] 647 
ROOT SPORTS Northwest Ii:§i 687 

CSN·New England 630 l8QJ 630 ROOT SPOIITS Pittsburgh I8Ql 659 

Comcast~et - Chicago " 5 
IHQ! 665 

- - - -
SATELLITE RADiO -. -
SONitrAP: 60's 803 sOOlt"rM>: ~Rod<: 831 SONICTAP: Italian Bistro 881 SONICTAP: Regional 8h 
Revolution SONICTAP: Dance 859 Blend Mexican 
SONICTAP: 70's Hits 804 

SONrCTAP: Familfar 880 
SONICTAP: Italian 882 SONlCTAP: Retro Disco 845 

SONICTAP: 8-Tracks 840 Favorites 
Contemporary SONICTAP: Rock en 878 

SONlCTAP: SO's Hits 805 SONICTAP: Fiesta 870 
SONICTAP: Jazz 852 Espanol 

SONICTAP: 90's Hits 806 -Tropical SONICTAP: latin Hits 871 SONICTAP: Salsa 874 

SONlCTAP: Adult 832 
SONtCTA?: 839 SONICTAP: latin Jazz 879 SONICTAP: Showtunes 823 

ALternative Flashback/New Wave SONICTAP: light 866 SONICTAP: Silky Soul 843 

SONICTAP: Adult 821 SONICTAP: Folk Rock 813 Classical SONICTAP: Silver Screen 822 
Contemporary SONICTAP: Full Metal 830 SONICTAP: love Songs 819 SONICTAP: Singer- 836 
SONICTAP: Alternative 834 Jacket SONICTAP: Malt Shop 802 Songwriters 
SONICfAP: Bailamos! 869 SON1CTAP: Gospel Glory 827 Oldies SONICTAP: Smooth Jazz 851 

SONICTAP: Be-Tween 867 SONICTAP: Great 855 SONICTAP: Mariachi 876 SONICTAP: Soft Hits 849 Standards SONICTAP: Metro Blend 853 SONlCTAP: Beautiful 820 SONICTAP: Groove 824 SONICTAP; Spike 841 
Instrumentals lounge SONICTAP: Modem 814 SONICTAP: SubTerranean 858 
SONICTAP: Big 801 SONICTAP: Hair Guitar 829 

Country 
SONICTAP: SymphoniC 864 Band/Swing SONICTAP: Modern 860 

SONICTAP: Bluegrass 812 
SONICTA?: Hallelujah 828 Workout SONICTAP: The Boombox 846 

SONICTAP: Blues 854 
SONICTAP: Hit Country 809 SONICTAP: Musica De las 8n SONICTAP: The 868 
SONICTAP: Hotidays It 815 Americas Playground 

SONlCTA?: Carnaval 877 
Brasfleiro Happenings SONfCTAP: NewAge 856 SONICTAP: The Spirit 826 

SONICTAP: Classic Hits 837 SOHICTAP: Honky Tonk 811 SONICTAP: Old School 844 SONICTAP: Today's Hits 816 
Blend Tavern Funk 

SONfCTAP: Traditional 808 
SONlCTAP: Classic Jazz 850 5ONICTAP: Hot Jarnz 825 SONICTAP: PUMP! 861 Country 
Vocal Btend SONICTAP: Hottest Hits 818 SONICTAP: Piano 865 SONICTAP: Tranquility 884 
SONICTAP: Qassic R6:B 842 SONICTA?: Hurbano 875 SONICTAP: Rat Pack 807 SONICTAP: YZk Hits 817 
SONICTAP: Classic Rock 833 SONICTAP: Hype 847 SONICTAP: Reality Bites 838 SONICTAP: Zen 857 
SONlCiA?: Classic Rock 862 SONrCTAP: Iok'd 835 SONICTAP: Red. Rock 810 
Worl<out SONICt"AP: Irish 883 and Blues 
SONICt"AP: Coffeehouse 84a SONICTAP: Reggae 863 
Rock 

WGAL (NBC) lHQ1 8 WHTM(ABCl l8Ql 27 WLYH (CW) 15 WPMT(FOX} lBQI 43 
WHP (CBS) IHQ! 21 WITF (PBS) fBQl 33 

"The following channels require a special dish or equipment: MHz. GEM NET, Hope Channel, JLTV, Once, HITN, V-Me, Enlace, Golden Eagle Broadcasting, 
and Free Speech TV, Please call 1·800·531·5000 for more information_ 

http://www_directv.comJDTVAPP/compare/printablePackageChannels.jsp?packageld=960...1117 12011 
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600 V"lMldolNMes - EasI 
601 DlscoveryenE.l';pal'd 
602 FOX Oeportes 
603 CamI 52MX 

604 """"'" 605 HlskHyenEspailol 
606 T139 
607 moo2 
008 GNNenEspal\ol 
609 Disney XD 
610 CineMfIKicano 
61' VldeoRoia 
812 CBTVrMdloacan 
613 Mexico22 
614 OncelV 
615 SUA 
6161riinllo 
617 TeleFmnuIa 
618 GollV 
619 ESPN Deportes 
620_ 
621 KAHT-58 (Az1eca) 
622 KVEVme 
626 DtseoveryFamilla 
628 Ecuavlsa 
629 TVE 
6JO WN'Ahnelica 
631 MeKk;1n8I 
632 Mulllme<Ios 
633 Garw:oITV 
OJ< TV"""""",, 
636N\JYOlV 
637 TVChiIe 
6W VlendoMoYiM-We5\ 

'" SUR""" 645 Lal&leNoYeia 
6046 Utilisima 
6017 1811118 
649 TV DomWcaoa 
650 lVVeoezuela 
552 HTVMlSIca 
653 TellM 
654 RilJmsonlllUno 656 .. _ 

658 TBN Enaca 
659 EWTNespa/\oI 
660 La FamiiIlCosmoYision 
663 GIBllCine 
664 De Pelle'*' 
665 De Pelicula CIaslco 
671 HrTN 

1nIematIonaI' 

0lI0)11'11 

........... 
~~ =~g= 
706 KVlEHD(P8S) 
701 KAGRHD(ABC} 
709 KlXEtIl (PBS) 
712 KHSlHO(C8S) 
Starter Plcklge £1 
718 HSN HI) 
719 avCtll 
720 GSNBayAreaHD 
721 CSN C8iforra HD 
722 GoHIil 
723 VelSUSl-I) 
724 ESPN I-Il 
725 ESPN2 HD 
733 Brawl-i) 
734 MEHD 
735 TBSHD 
736 SytyHD 
737 TNTHD 
738 USAHD 
739 UoIYetsaIHD 
741 FX-WesIHD 
742 S~HD 
743 SpiksHD 
744 G4HD 
745 Comedy CentrBI HD 
746 HGTVHO 
747 FOOD tel'oWlk HO 
748 IrulVHO 
750 DIscoYeryHO 
751 ArWNI P\Met HD 
752 Tlel{) 
753 ElHO 
754 VllIocity 
755 TravelHO 
758 HisloryHD 
759 CNNHD 
160 FoKNewsHO 
762 GNOC HD 
766 GartoonNetwor1<HD 
767 NlckelodeonHD 
168 ABCFamllyHO 
769 OIsneyHO 
TT2 BlognIphyHD 
714 CNNHe!IIIIoeNew.lHO 
716 Weak ct.ameI HD 
m BETHD 
718 CMTHD 
780 CSNPh.II HO 
781 VHl HD 
782 MlVHO 
783 PallaiiaHO 
787 msnbc HO 
793 HalimarkHO 

901 HItUst 
902 Hip-Hoplllld Rt.B 
903 MGMixTapII 
904 Oance18ectrorb 
9Il5f1op 
Q08 Hlp4iopClBsslcs 
007 Throwback Jamz 
008 R&BC/assIes 
"" R&BSW 910 Gospel 
911 Reggae 
912 ClassicRock 
913 RelroRock 
9H Rock 
915 Mela! 
91B AtIBma~va 
917 ClasScAIIlrnllttw 
918 AdtJtAHematiw 
919 SoftRoct 
920 Pop 1ft; 
92190s 
92260s 
92370s 
924 SoIkiGoIdOklIlS 
925 Partyflrvorites 
926 Slage&Screen 
927 KldzOrdyI 
928 ToddllfTmea 
929 Today'sGwlby 
930 TrueG<m1ry 
931 CIassIcGountry 
932 COl1I1HT~yauistian 
!133 Srulds oIlhe Season ""--B35 Smooth Jazz 
936 Jon 
937 Blues 
938 Sirwtlltf'S&Sl'Iing 
938 Easy Ustrilg 
940 Glas.!iicalMastI!fPleces 
Q.41 U\t1I(;1a.Wca1 
Q.42 Mlfiical.kbeoa 
1143 PopLaUno 
944Tr~ 
Q.45 Mex1cM8 ,..-

Thl.st.".,.Pact.lQtl'..wffCI"wI'"lIlP4'~ 
The Preferred Package 19 reqti'red 10 view these chImeIs 
=S&Enter1alIlMlllPackllgelsreqtftdIO'o'i1M'1tMtSfI 

o 'lbuIT1l5l!UJs:fllelotrelrxiYkUllpnmunservlcsanda 
I)IjjtRI CorlW11er Ir a 0IgiIaI P&ckage IlaIIrWdes the premUn 
seM::e In order b rec8lvethelTdipl8lCyernIonoffMIBOech!m81 

eXFINITVTV 
~ Channel Lineup 

December 2011 
Chico/Corning 
Hamilton City 
Orland/Willows 

@omcast. 
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" KKTF·35(1f) " CNN' '" """NIlC ,. KXW·17(11)tOI " C~Headlne News I 166 FEAI'<Ie1~OOI 
21 C·SI\\N ,. CSNGaitomia 1819fe¥o 

" HSN " TB8 230 T8H I. 
10 C·Sf¥M 2 '" TNT 233 EWTN' 
Lhltadllllkl·Ol;itll(:J\&nl'llfl l. )C 31 USA_' 271lrwest1Qa1lOO0Is00v1W}' 
17 O(V1[" f\ISI '" urelme' 

275 """''''' 19:' ~Aa::" " TheW8stherCh.9lnl I , 276 H2 I __ m.._ 
'" ABCFamll~ 410 CSN PtalJewelrylV 

10l0I''''''''''''' 41 """""'_. 478 BET· 
111 lVCtAdeChtnnel 42 """-, SOO Ha.tnaf1tMoYiIl [;hanneI 

116 JIMMyTV " DiSlllY'· 504 LMN 
188 KlXE.ClNt, .. ...... P1aneI • 
189 KlXEWorid • 5 """""""''''' . 
190 M-6t1'1lSi .. EI' 
191 KVE2(P9S) 41 FJ( 
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196KJUfT,"_, 50 Food~I. 

196 KCWlNs 51 HGIV' 
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101 WeKltlenaln 
107 CooMtlV 
lmNkk.JI'. 
121 lhelU ' 
122 DIsleyXD' 
124 Hlckloo 
126 NickToons 
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135 M1V2 
148 lOGO 
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161 GSN 
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204 DIY' 
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215 TIII!ONiQ(I 
,,. OWN_Wnfroy_ 
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~~ ~~ 
270 ovation 
272Scleoc11' 
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""~-

'Wl.r,' wm .,....,. .. 
41:ZMLB~ '" 8M 416 NBAlV 536 Slilnfrloa 
418 cas Spm1s Nelwlrt 531 StaanBlBd< 
419 NJl.N8twort "" ..... ---"" """" 539 SIanIOd\&~ 
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476 AJSE 557 HBO FtmIy 
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, .. GAC 
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EXHIBIT 4 



.AMEPIABIZ 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

Media Business Corporation ("MedIa Biz") utilizes a multi-step process to accurately Identify cable client 
franchise areas and associated ZIP and ZIP+4 Codes. (A ZIP+4 Code Includes the five digits of the United States 
Postal Service ZIP Code, a hyphen, and four more digits that determine a more precise location than the ZIP Code.) 

MedlaBiz developed this methodology to address the potenUal shortcomings in utilizIng 5-dlglt ZIP Code data for 
"Effective Competition" petitions. ThIs basic methodology has been In place for several years and has been used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different govemment authoritIes, the 
boundaries of ZIP Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond 
munIcipal boundarIes. ZIP+4 Codes, however, usually reside In one and only one municipality. MedlaBlz uses Place, 
Minor CMI Division (MCD), and County boundaries from Dynamap®, a division of Pitney Bowes Business Insight, to 
determine municipal boundaries. MediaBiz uses the Dynamap® ZIP+4 Centroids database, which contains ZIP+4 
centroid correspondence for virtually all deliverable ZIP+4s, to Identffy ZIP+4 Codes within munIcipal boundaries, 
among the over 60 million ZIP+4s In all 50 states, DC, and Puerto RIco, based on current data from the USPS and 
the U.S. Bureau of the Census, and the Tele Atlas master street database. 

MedlaBiz then utllizes its ZIP+4 Code mappIng to enable our clients to obtain proper "Dlrect-to-Homen (DTH) 
subscriber counts for their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where 
MedlaBlz determines that a ZIP Code fails entirely withIn a franchise area, however; it Is unnecessary to Identify DTH 
subscribers at the ZIP+4 Code level for that 5-dlgit ZIP Code. In these instances, MediaBiz identifies such 5-digit ZIP 
Codes and, accordingly, DTH subscribers are Identffied by the 5-dlglt ZIP Code only. 

Only ZIP+4 Codes that meet speclflc criteria are Included In this report. The following criteria must be met: 
• The centroid of the ZIP+4 Code Is wlthln the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) Is either H - high-rise or S - street 

Our methodology has been used by many multiple system operators (MSOs) as part of theIr Effective Competition 
relief efforts, and we believe this methodology produces the most accurate and detailed view of ZIP+4 data as it 
relates to cable franchIse areas. 

MedfaBlz 

1810 Platte Street Denver CO 80202 (303)271-9960 lM'IW.medlablz.com 



EXHIBIT 5 

SBCA ECTR Summary Pages 

ZIP+4 Data provided on 

CD included with the exhibit. 

A hard copy of the 

ZIP+4 data is available upon request. 
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American FactFinder - Results 

. - ~ . 
'. U.S. Census Bureau 

F~~tFinder C~ 
H1 OCCUPANCY STATUS 

: Housing units 

-, 
1 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
htlp:llwww.census.gov/prod/cen201 0/pI94-171 .pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Chico city, California 

Total: 37,050 

Occupied 34.805 

Vacant 2,245 

~ Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _10 .. , 517/2012 



American FactFinder - Results 

... , U.S. Censlls Bureau 

AMERICAN 

Fact Finder 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

,.~, 

1 

3 
of 
3 

NOTE: For information on confidentiality protection, nonsampllng error, and definitions, see 
hUp://www.census.gov/prod/cen2010/pI94-171.pdf 

.. 
NOTE: Change to the California,Connecticut.Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Corning city, California 

Total: 2,871 

Occupied 2,630 

Vacant 241 

:: Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _10... 517/2012 



American FactFinder - Results 
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' <, U.S. CenSllS Bureau 

H1 OCCUPANCY STATUS 
Universe: Housing units 

'" , ", 

f 

1 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census .gov/prod/cen2010/pI94-171 .pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Gridley city, California 

Total : 2,406 

Occupied 2,183 

Vacant 223 

~.'. Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/j sf/pages/productview.xhtml ?pid=DEC _10... 5/7/2012 



American FactFinder - Results 
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. ..-, O.S. Census Bureau 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94·171) Summary File 

NOTE: For information on confidentiality protection, nonsampllng error, and definitions, see 
http://www.census.gov/prod/cen2010/pI94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Orland city, California 

Total: 2,659 

Occupied 2,515 

Vacant 144 

:-; Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/j sf/pages/productview.xhtml ?pid=DEC _10... 517/2012 



American FactFinder - Results 

," i U.S. Census Bureau 

AMl-:i{(CAN 

Fact Finder 

H1 OCCUPANCY STATUS 
Universe: Housing units 

" 1 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
hUp:/Iwww.census.govlprodlcen2010IpI94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L 94-171 
Summary Files as delivered. 

Oroville city, California 

Total: 6,194 

Occupied 5,646 

Vacant 548 

::-- Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_lO,., 51712012 



American FactFinder - Results 

- . '. ~ 

.~. t' U.S. Census Bureau 
" '. 

H1 OCCUPANCY STATUS 
Universe: Housing units 

,'. 

1 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www,census,gov/prod/cen2010/pI94-171 ,pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Paradise town, California 

Total: 12,981 

Occupied 11,893 

Vacant 1,088 

~; Source: U.S. Census Bureau. 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/j sf/pages/productview.xhtml ?pid=DEC _10... 517/2012 
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American FactFinder - Results 
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. " / U.S. Census Bureau 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen2010JpI94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Willows city, California 

Total: 2,399 

Occupied 2,173 

Vacant 226 

-', Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/j sf/pages/productview.xhtml ?pid=DEC _10... 517/2012 



EXHIBIT 7 



A B C 0 E 
"10 of DB5 Penetration 

2010 Census In Franchise Area 
Total DBS Occupied Housing Column C + Column DI 

1 Community State Subscribers Units Column E 
2 Chico CA 9,015 34,805 25.90% 
3 Corning CA 1,251 2,630 47.57% 
4 Gridley CA 1,071 2,183 49.06% 
5 Orland CA 1.336 2,515 53.12% 
6 Oroville CA 1,677 5,646 29.70% 
7 Paradise CA 3,199 11,893 26.90% 

16069456.1 



EXHIBIT 8 



Comcast 2010 Census Occupied Housing 
Community Subscribers Units % of Comcast Penetration 

Willows 87 2,173 4.00% 

18269458.1 



CERTIFICATE OF SERVICE 

I, Deborah D. Williams, do hereby certify on this 8th day of May, 2012 that a true and 

correct copy of the foregoing "Petition for Special Relief' has been sent via U.S. mail, postage 

prepaid to the following: 

Mr. John Rucker 
Assistant City Manager 
City of Chico 
411 Main Street 
Chico, CA 95927 

Mr. Rob Hickey 
City Manager 
City of Gridley 
685 Kentucky Street 
Gridley, CA 95948 

Mr. Harold Duffey 
City Administrator 
City of Oroville 
1735- Montgomery street 
Oroville, CA 95965 

Mr. Steve Holsinger 
City Manager 
City of Willows 
201 N. Lassen Street 
Willows, CA 95988 

DWT 19439214v1 0107080-000049 

Mr. Stephen Kimbrough 
City Manager 
City of Coming 
794 Third Street 
Coming, CA 96021 

Mr. Joseph Riker III 
City Manager City of Orland 
815 Fourth Street 
Orland, CA 95963 

Mr. Charles Rough 
Town Manager 
Town of Paradise 
5555 Skyway 
Paradise, CA 95969 

\])~cto..hTIJ. ~r£:) 
Deborah D. Williams 


